Web search scenarios

Here we use the Miffy bunny to show some of the scenarios
people might find themselves when searching the internet
for a product.

Miffy Delft Blue Dress Keychain

This is the perfect case where all the instances are met. The searcher knows how the product
looks like, can identify the name of the brand and product from the labe. Also they can use image
search to identify the product.

In this case, the searcher knows the product and can identify accurate keywords that will help
the search. The next step would be to input the keywords in the search engine and look through
images to find similar products.

This search is not for the Miffy bunny specifically. In this search, the focus is to find a product of
their liking based on those keywords regardless of the brand. The searcher might or might not
want the Miffy bunny but it will appear in their searches.
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In this case, the searcher knows the brand and wants to find a specific product that they might
have. This search is similar for brands that release yearly products but the searcher might not
know what the product looks like (for example Apple: iPhone 15).

subjective

bunny blue dress cute nose girl ears up

If the description is not specific enough, it might take more time to find the right product. This can
happen when a person can't remember all the details, they might not have a photographic memory,
or someone is describing the product poorly (based on subjective or cultural views).

Partially Partially

blue dress toy

In this case, they see the product and can identify accurate keywords that will help the search.
The next step would be to look through images to find similar products. After narrowing down
the image search, they might find other keywords that would help the search.

This is a good opportunity to search by taking a photo of the product. Sometimes it identifies
correctly the product but sometimes they still have to input keywords for a more accurate search.
A photo found on the web can also be used to narrow down the search.

In this case the searcher might see the product as an online ad from previous searches. Seeing an
ad means that they can easily go to a webpage where they can find all the necessary information
and also can buy the product.




